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September Car-Truck S. A. E. Members Visit President; 


eS . caasial Discuss Diesel Adaptability 








[chassis Ladcteathen Also Proves Lively Topic at 
National Transportation Meeting 
Of Society 


ASHINGTON, Oct. 1s, Hienites of the future of 
the Diesel motor in the automotive industry, an in- 
teresting declaration that the proper solution of the com- 
plicated problem of chassis lubrication lies in improved de- 
sign, and an exposition of the part the United States Bureau 
of Standards is playing in advancing the automotive indus- 
try, were features that vied for attention at yesterday’s ses- 
sions of the S. A. E. at the Shoreham Hotel. 


— ® President Hoover cordially re- 
ceived the visiting members at the 


Trucks Show Steadier Trend Than Passenger Car MEXICO REVISES 
Units, With 31,876 in September TARIFF RATES ON 
Against 32,890 in August MOTOR VEHICLES 










































ASHINGTON, Oct. 29.—September production of au- 
tomotive vehicles displayed the usual seasonal decline 

in both the United States and Canada, according to a state- se pag lg tig cag. gg 

ment just issued by the Bureau of the Census of the Depart-| tective three days teabeathen, but 

ment of Commerce. Truck production was maintained at| not to apply to shipments by vessels 


a steadier level than passenger cars. which have left the port of embark- 


Total production in the United @————————____—_—__ —-|ation before the publication of the 
the entire tariff 


is patasupte cane wend 41008 wane P LYMOUTH REPORTED ai ‘amie automobiles and 
automotive products by changing the 


Washington, Oct, 29.—A Mexican 


trucks. This compares with the 
September, 1990, output of 220,49, IN FIRST PLACE IN | ass of ctassitication, according to] STEEL PLANTS STUDY | wnite House at 12.30 and was later 


COST OF HAULAGE en with ete leading 
BY MOTOR TRUCKS) iwinracticabie for successful, auto- 


ciiaiiagaapaioniages motive use in its present state of 
‘ development was voiced by Col. 
a = te George A. Green, V. P., in charge 
ern a ‘otis ame s i a os aaa of engineering, General Motors 
oneness 8 Mwy — Truck Corporation. He cited the in- 
the costs of truck transportation, creased first cost of the Diesel 
especially of fluxstone and coal, | aintenance cost, weight, space oc- 
which are brought into the valleys cupancy, roughness noise and 
in large tonnages, This action fol- smoking as reasons ‘why a sympa- 
oes, Oe Se eo ~ i thetic public reception for the Die- 
: _— oa on a w oe es sel would be exceedingly doubtful. 
ng the carriers an increase of $ Problems of chassis lubrication 
per car on certain commodities en- have grown to such a stage of 
tering into iron — a, manu- | complication that a simplification is 
facture, such as coal, limestone and | q.nanded, according to A. J. Scaife, 
the like. It imposes an additional | ,.-ident-elect of the S. A. E., and 
burden on the steel industry in the consulting field engineer for the 
Mahoning and Shenango Valleys, White Motor Company.. He stated 
eee a is excessive! that he believed the field for this 
Independents are planning a poo simplifcation was to be found in 
arrangement of transportation, |improved design, with manufac- 
whereby they will truck fluxstone | } pers settling upon not more than 
from the quarters at Bessemer, = three different lubricants and then 
and Carbon, Pa. to furnaces at| designing parts to function effi- 
Youngstown and Warren, and thus ciently with these mediums. 
avoid railroad transportation! “ nue to the illness of Dr. George 
charges. This is ace ee yt K. Burgess of the Bureau of Stand- 
short haul and steel men feel that! a 1as his prepared talk was delivered 
no unusual difficulties will be en- at the evening session by Dr. L. J. 
countered. If the plan is successful Briggs, assistant director of the Bu- 
with fluxstone, it will be extended, reau of Standards 
to some extent, to coal. : : 
A saving to the public of $155,- 
Youngstown Sheet = — ome 000,000 a year has been estimated by 
pany and Republic Steel Corpora-| interested industries as the result 
tion are leading in the movement, of research work by the Bureau of 
and may enlist other valley inde- Standards on automobile fuel, oil, 
pendents. Two plans are being ap-| tires and brakes, according to Dr, 
praised, one involving purchase of| Burgess Recommendations based 
truck equipment and handling the on experimental work have made 
work of the companies, pooling | i, possible to produce additional 


wauran, one wersorammetirs| FIVE LARGE CITIES) esessc: fivart' nevasgh 
n. 


total of 155,321 automobiles and J 

31,772 trucks. American output for| Detroit, Mich., Oct. 29.—Although| Under the new system automobiles 

September, 1929, was 415,912, with|complete registration figures for will be classified according to their 

363,471 passenger cars and 51,576|September for the entire United | °#Pacity and the number of cylin- 

trucks. Taxicab production mount- |States are not yet available, official | ders, arriving at the capacity of the 

ed over August. registrations place Plymouth in first | C4" through the sales catalogue of 

Canadian production for Septem- | place in five of the largest cities in| the manufacturers and taking into 

ber dropped to 2,646, compared with |the country, according to an an- | Consideration only the interior seats. 

3,426 for the previous month and|nouncement made here today by | Rumble seats will not be taken into 

7,957 for September, 1930. H. G. Moock, general sales manager consideration in figuring the Capac- 

The total output of motor vehicles |of Plymouth Motor Corporation. ity of the car, and the fact that the 

in the United States and Canada| The cities in which Plymouth|car has a place for carrying mer- 

for the first nine months of 1931 |sales topped the sale of all other | chandise will not alter its classifica- 

25 compared *with'|makes of automobiles in September | tion as a passenger automobile. The 

me ; a similar period last |are San Francisco, Cincinnati, Pitts- | previous basis for the assessment of 

year. This is a decline of 851,062 burgh, Detroit and Cleveland, the | duty was the value and weight of 
units. Of the total production in |annoucement states. the car. a 

the first nine months the United| “In addition to the five large| The new schedule of classifica- 

States accounted for 2,119,188 units, |cities mentioned,” said Mr. Moock’s| tions is aS follows, the new rates 

against 2,909,130 last year, and Can- |statement, “Plymouth ranked first|Of duty being shown in Mexican 

— in scores of points throughout the| Pesos (due to the change in the 

(Continued on Page 2) country. Complete registration fig- | basis of assessing duty no direct 

ee ures for August are now available | comparison of old and new rates of 


DODGE F OURTH IN counties.” a oe "Tae aecwehies of all kinds 


TRUCK S ES IN $s up to 4 cylinders, for any number 

AL of passengers, not otherwise speci- 

G. E. EMPLOYEES ACCEPT fied, 180 pesos each; passenger au- 

FIRST 4 MONTHS UNEMP LOYMENT PLAN | tomobites of all kinds, of more than 

hive ae —— 4 cylinders and up to 6 cylinders, 

Sch tady, N. ¥. t. 29.—B with a capacity up to 5 passengers 

Detroit, Oct. 29.—Dodge Brothers eeenenraae: & Sa, Set. aac not otherwise specified, 200 pesos 

rank fourth in the truck industry, ployment relief plan offered to em- each; passenger automobiles of all 

according to R. L. Polk & Co.’s fig- ployees of the General Electric Com- kinds, of more than 4 cylinders and 

ures for the first eight months of pany has been accepted by them up to 6 cylinders, with a capacity 

1931. Although the truck business | president Gerard Swope announced | 8T¢ater than 5 passengers, not oth- 
shows approximately the same rate |today, when a tabulation of the votes eee as 2 

of decline as passenger cars, as com- | showed that 89.5 per cent. of those (Continued on Page 2) 

pared to 1930, the percentage of| employees eligible to vote had cast 


business, as compared to the five-| their ballots and that 97 per cent.| SEANOR WINS PROMOTION 


year average, is considerably higher. | of these ballots f f 
In percentage of 1931 to 1930/ the =m oe aeeeee Senge © AS WHITE VICE-PRESIDENT 


business, Polk’s figures disclosed; The plan provides for rotation of 

that Dodge Brothers ranked second available work and other means by Cleveland, O., Oct. 29.—The pro- 
with 97.1, being topped only by one|which hourly-rated and piece-work |motion of Harry E. Seanor to the 
other manufacturer among the| employees on the pay roll November |position of vice-president of the 
country’s leading ten. This particu-|1 may be assured of receiving, dur- |Chicago region of the White Com- 
lar manufacturer was not active in| ing the following six months, not|pany is announced by George F. 
the low price bracket last year,|less than the equivalent of one-half |Russell, vice-president and sales 
which accounts for its spectacular] of their average full-time weekly |manager of that company. 


increase in 1931. earnings up to an average Of $15| Seanor has been with the White 
;|Company for the past 15 years, hav- 


ing served as a salesman at Atlanta, 
Ga., and district manager at Buf- 


: falo, N. Y. In 1920 he was trans- 
a e ews as eS ferred to Chicago as divisional man- 

ager. In 1923 he became Chicago 

¢ . district manager, the position he 

New York, Oct. 28.—Carl W. Ackerman, dean of the|neiq at the time of his promotion. 
Columbia School of Journalism, declares that a system of 


co-operative advertising among industries would do mu¢h| BUTLER PROMOTED 














(Continued on Page 2) (Continued on Page 7) 


S. A. E. Committee Confers 
On Truck Rating Plans 


ASHINGTON, Oct. 29.—For the | the forthcoming conference we shall 

i . _|be able to set up standards that 
ag “en of satting el ° _— will be equally acceptable to manu- 
ard for the rating of mo cal rucKS!racturer and user and which will 
and motor coaches a ee a eliminate, to a large extent, the 
mittee meeting of the Society of Au-| innumerable difficulties which a 
tomotive Engineers will be held in| raijure to do this before has caused.” 
the Shoreham Hotel at Washing-| he members of the committee 
ton, during the present transporta-/ i, attendance are: L. R. Bucken- 
tion conference at the Shoreham |4,). chairman, Timken-Detroit 








to build up increased industrial activity and overcome the BY BUDD COMPANY | #t!. Axle Company, Detroit, Mich.; W. 
“ blishi rr 
mass fear that holds the country. He suggests that a —— ith ee ee D. Reese, General Motors Truck 
$25,000,000 advertising pool be organized. Philadelphia, Pa., Oct. 29.—E. M.|son of the relative abilities of motor |jorine, International Motor Com- 
ks * ” Butler, who has been a member of | trucks and motor coaches cannot be pany, Long Island City; A. W. 





too widely stressed,” says L. R.|Scarratt, International Harvester 
Buckendale of the Timken -Detroit Company, Chicago, IIl.; C. A. Pierce, 
Axle Company in commenting on Diamond T Motor Car Company, 
the situation, “At the present time | Chicago, Ill.; A. H. Gossard, Middle 
we have no means of adequately|west Utilities Company, Chicago, 
rating commercial vehicles either | 1) ; adrian Hughes, Jr., United Rail- 
for legislative, operative, or sales a 

purposes. It is our hope that in (Continued on Page 2) 





Pi ii : the sales department of the Edward 
ttsburgh, Oct The Westinghouse Air Brake i cae Seaceateeine Cesena 


Company in the nine months ended September 30, 1931, in charge of engineering changes, 
earned 82 cents a share, against $1.79 in the same period {has been promoted to the post of 
in 1930. The third quarter showed 20 cents earned, against a oS the oe i 
utier as en associate wl 
30 cents in the previous quarter and 53 cents in the third] ,.° "Boag company for seventeen 


quarter of 1930. : years, 
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September Car-Truck 
a“ Production Is 143,212 


(Continued from Page 1) 





MEXICO REVISES 
TARIFF RATES ON 
MOTOR VEHICLES 


(Continued from Page 1) 


totaled 3,241) . wise specified, 300 pesos 


ada produced 77,502 units, against | nine months of 1931 each; 














































138,622 in 1930. units. . ‘ 
NUMBER OF VEHICLES NUMBER OF VEHICLES ae tae tae a a ae 
United Pee one aide to 8 cylinders with a capacity up 
1929 Cars Trucks 1929 Cars’ Trucks as ee atten ene oe 
January ......e- 345,545 53,428 | January ......... 17,164 4,337 Saami - all rte a sae than 
February ....-.. 404,063 60,247) February ........ 25,584 SGia cities: cod om te & esihedens 
March ......0++ 511,577 71,799 | March .......+4. 32,833 7,788 with = cana enaioe then 5 sae 
April ..cccccccee 535,878 te April errerTe rr tT . 34,392 7,509 sengers, not otherwise specified, 500 
May ..cscccvecee 514,863 88. Be. #cveicnveeses 25,129 6,430 pesos each; passenger automobiles 
BE av cwscccea » 451,371 See CUE bcceccevnses 16,511 4,981 of all kinds of more than 8 cylin- 
PUY cccccccccccs 424,944 PLONE 5 ivierccvsass 13,600 3,861 ders. for any number of passengers 
BORE. ccccvcces 440,780 56,808 | August .......... 11,037 3,177 not ‘otherwise specified, 1,000 pesos 
September ...... 3€3,471 51,576| September ....... 10,710 3,107 each: a a all kinds, for 
Total (9 MosS.). 3,992,492 634,739} Total (9 Mos.).. 186,960 46,893 ~~ S a 
October ........ 318,462  60,687| October ......... 89% = 5,648 | Fes kinds, cauipned at the factory 
November ...... 167,846  48,081/November ........ 0 8S eee beahien aay 
December ...... 91.011 27,513 | December 4,426 1,069 | TS duty —"Eaaeiees Gan tee 
Total (Year) .. 4,569,811 771,020] Total (Year)... 207,498 55,797 eT as at a ae e i 
1930 1930 passenger automobiles, equipped 
January ..... 232.848 39,406) January ......... 8,856 1,532 with bumpers, besides paying duty 
February .....-- 279.165 50,398 | February ........ 13,021 2,527]in accordance with the previous 
March ....-+-.. 329,501 65,466 |March ........... 17,165 3,565 | schedule shall pay an additional rate 
April ....ecseeee 372.446 71,092/April ............ 20,872 3,385 | of 15 pesos each. 
Pe  \acewneun 360,928 58,659 | May rr. Cee eT eee 21,251 3,421 Trucks of all kinds, up to four 
nn “cceeews.s ees 285,473 48,570 | June Sere eee 12,194 2,896 cylinders, with stake body or with 
July ...ceeee- 221.829 = 43,328 | July 8,556 1,632| or without cab, 100 pesos each; 
August .....++. 183.532 40,450 | August 6,946 2,846 | trucks of all kinds, of more than 
September 175,496 44,223 | September ....... 5,623 2,334 | four cylinders, with stake body, with 
ai aos oa ee ; h: 
Total (9 Mos.). 2,441,218 461,592; Total «9 Mos.). 114,484 24,138 a ae Mg gel body, 
October ........ 113,226 40,593 | October .......... 3,206 1,335 |} not otherwise specified, 150 pesos 
November ...... 100,532 35,613 | November 3,527 1,880 |}each; and trucks, equipped with 
December ... 120,833 33.443 | December 4,225 1,397 | bumpers, besides paying duty in ac- 
Se a aera ———- _ —-——- | cordance with the previous schedule 
Total (Year) .. 2.775809 571,241; Total (Year)... 125,442  28,750|shall pay an additional rate of 15 
1931 1931 pesos each. 
January ........ 137,805 33,531 | January 4552 1.944 Chassis of automobiles of all 
February ....... 179,890 39,521} Feuary 7529 2'342| kinds, up to four cylinders, not 
March ....+-++++ 230,834 = 45,161} pach |... 10 483 2.510 | otherwise specified, 75 pesos each; | 
April ..cceeeeee 286.252 50,022 OS eo ca 14.043 3.116 | the same, of more than four cylin- | 
ME cusacsoeweas 271,135 45,688 ee 10.621 2117 ders, 100 pesos each; 
Be. “Sicvaveuees *210,036 *40,244 June Pat tee eae 5.583 1252 equipped with bumpers, besides pay- 
ME 26s seadenton 183,993 34,317 | uty Ao eae 3151 1069 ing duty in accordance with the 
AUGZUSE 2. cccccee 155,321 31,772 August eee ee 3.426 1118 previous schedule, shall pay an 
“-ptember ...... 109,087 31,338 September Sarees 2108 538 additional rate of 15 pesos; and 
ee | eee loose parts and material employed 
Total (9 Mos.). 1,764,353 351,594 a" —"—— | in the mounting and constructing 
Taxicab production for the first Total (9 Mos.).. 61,496 16,006 | of automobile chassis of all kinds, 





when it is proved that they are to 
be used for complete assembly jobs 
in industrial plants located in the 
country, not including the weight 
of the pieces or prime material of 
national origin, .03 peso per gross 
kilo. To these basic rates of import 
duty should be added the usual sur- 
tax of 3 per cent. of duty. 


STEEL PLANTS STUDY 
COST OF HAULAGE 
BY MOTOR TRUCKS 









4 Complete\ * 
Pg e\ 
Laboratory A \ vox: saLanane wna (Continued From Page 1) 

n One - ee \ : : 
Compact e the cost, and the other involving 
iment ¥ \ Were CS eraeeNE awarding the contract to a private 
That A A Va HERE THEY ARE! hauling concern. Figures on truck 

Child costs and the like are now being 






Can Use 
assembled. 












Denatured Alcohol; Eveready Prestone; Meth- 


anol Anti-Freeze; Tip-Top Never Freeze; Mc- iti 
Kay Anti-Freeze; Tip-Top Alcohol-Glyceren; Under normal conditions, about 
Whiz Gold Band Anti-Freeze; G. P. A. Glycer- | 150,000 cars of coal are shipped 


into the Youngstown district each 
year, and the additional $3 charge 
imposes an extra expense there- 
fore of $450,000 on coal shipments 
alone. Valley steeel makers feel 
this is an unjust additional burden 
and have contended for preferential 
freight rate consideration for a 
number of years. Competitors in 
other districts who enjoy water 
transportation have a decided ad- 
vantage over the valley industry, it 
is maintained, and the new ruling 
accentuates this condition. 


ine; Hadees Anti-Freeze; Mobo Anti-Freeze; 
Puritan Anti-Freeze; Ethvlene Glycol; Bond 
Flozon Anti-Freeze; Tip-Top Glycerine. 







West of 
the Rockies 









YOU CAN NOW TEST 
THE ANTI-FREEZE IN 
ANY CAR! 


You will sell more Anti-Freeze 
than you ever sold before when 
you're able to test the radiator 
solution in any car that draws 
up to your service station. 




















A MINUTE OR LESS 
GIVES A PERFECT 
TEST 


If you can use any Tester, 
you can use the No. 25 
“Zero-Tester.”” You don't 
have to be a Chemist. 

It has two individual! floats 
All of the 14 different ra- 
diator solutions ere tested 
on these. It has a sepa- 
rately enclosed thermome- 
ter that takes the tempere- 
ture of the solution and 
which corrects for any 
changes in the freezing 
point of the solution, due 
to changes in temperature. 
It is equipped with indivi- 
dual correction charts that 
show at first glance the 
exact freezing point of the 
Anti-Freeze being tested. 
The No. 25 “Zero-Tester” 
completely solves your test- 
ing problems. No wonder 
it’s the champion of them 


all. 
Your Jebber sells it—ask 
him. 














S. A. E. COMMITTEE 
CONFERS ON TRUCK 
RATING STANDARDS 


(Continued From Page 1) 
ways and Electric Company, Balti- 
more; FP. K. Glynn, American Tel. 
& Tel. Company, New York city; 
A. G. Herreshoff, Dodge Brothers 
Corporation, and Fargo Motor Cor- 
poration, Detroit; A. K. Brumbaugh, 
The White Motor Company, Cleve- 
land, O.; B. B. Bachman, Autocar 
Company, Ardmore, Pa.; A. S. Mc- 
Arthur, vice-chairman, Toronto 
Transportation Commission, Toron- 
to, Canada; J. F. Winchester, 
Standard Oil Company of New 
Jersey, Newark, N. J.; H. W. Drake, 
Portland Gas and Coke Company, 
Portland, Ore. 








That's why you need the No. 25 
Triple Barrel Zero-Tester, for 
you can test with this compact, 
simple instrument, practically 
any Anti-Freeze manufactured. 

























It is constructed similar to other 
Zero-Testers but combines the 
experiences and best features of 
them ell and provides for you 
the most perfect and complete 
tester possible to develop. 


The No. 
make your Service Station a 
popular place for motorists to 
stop. Will pay for itself with 
the extra profits from your first 
day's sale of Anti-Freeze. 



























25 Zero-Tester will 






















Order it now frem your Jobber. 
If he cannot supply yeu, write— 











Made and Guaranteed by 


E. EDELMANN & COMPANY 


2352 Legan Boulevard Chicago, Illinois 
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chassis, | certificate given out by the holder of such concession. 
| turn the concessionaire makes his money through the sale of 









A Junking Plan Works 


“ * ~ 
Cards to the Gamblers 


* * + 


Detroit Papers Fight Auto- 
mobile Tax 


* 





OME time back this column duly recorded the formation 
of the Standard System, with headquarters in the Fisher 
Building, Detroit. It had for its object making money out of 
junking and at the same time promoting the sale of new 
automobiles without a tin can, in the shape of a used car, 


tied to it. 

This was accomplished by Standard System giving a 
certificate (good for $25 or $50 in trade, according to the 
appraisal on the ancient boat) in payment to the owner, 
which could be applied on the purchase price of a new car, 
the allowance being made by those dealers who entered int 
the agreement with Standard System. The buyer of thé 
junker was to get his through the sale of the vehicle to 4 
concern which renders limb from limb the decrepit one and 
salvages the parts. : 

So well has this unique scheme worked out, it is reported, 
that now it is being nationalized. Standard System has been 
succeeded by the Automobile Junker System, with offices inf 
the Dime Savings Bank Building, Detroit. Territory is being 


sold by North J. Bourne, who is paid $1 for each used = 
n 


the junkers to those who scrap them. 
* - * 


66CX INCE I have been operating I have bought more than 

500 old cars this way,” says Bourne, “Each one has 
been junk, pure and simple; no more transportation left. 
Frankly, I make my money through selling them to the junk 
dealer, and I average about $17 on each sale. The old cars 
are put out of their misery, and the last buyer makes his 
profit salvaging parts. Tires are his greatest source 0 
profit. 
“I advertise for the old cars, and reports I have from 
my dealer connections are to the effect that possibly half thé 
certificates have been redeemed through the purchase of new 
cars. The certificates are good for one year, and many of 
them are sold to me to save garage rent. Some keep thé 
certificates hoping to be able to use them inside the year or 
else they sell them to others about to buy. I know of oné 
case where a grocer allowed $40 on a bill the man owed an 
then turned around and used the certificate as part payment 
on a light delivery truck. 

“With most of the deals involving only the $25 certifi- 
cate, a dealer can well afford to take it in. It doesn’t cost 
him anything if the ticket is not used, and by calling it a 
house deal he does not have to pay a salesman’s commission, 
It’s business he wouldn’t get otherwise.” 

* oa “« 


AMBLING by picking poker hands out of the numerals 
on automobile license tags is outmoded in Detroit, 
Here we have a new way, afforded by Chevrolet’s recentl 
erected electric sign, 2,500 square feet in area, in Gran 
Circus Park. 
Around the well-known emblem in the center, with a 
huge “6” superimposed, are listed six words stressing al of 


highlight of the car. The whole thing resembles the dial o 
a clock, with these words placed like a clock’s numerals, an 
in the center is an electric pointer which spins around in 
circle like a roulette ball and comes to rest opposite one o 
the words, such as “Economy,” “Comfort,” etc. 

Nobody, not even the chap who made the sign, know 
where the pointer will stop. Sooner or later it gets acon 
to all six words, but not according to any predetermined cycle, 
So all you need to do, the next time they run your racehorse 
game out of your favorite speakeasy, is to get your gang 
together, pick out a nice soft park bench opposite the sign, 
put your money on anything from “Speed” to “Low Price’ 
and take your chances. There’s no “house” to get a rake-off, 

* * 1K 
HE Detroit daily papers already are taking up the cudgel 
in defense of the automobile industry following th¢ 
threat that the administration may put back the excise tax, 
Going after Andy Mellon editorially, the Free Press says ay 
automobile tax would be a direct blow at a business which 
is the key industry of the country. 

“How does Mr. Mellon expect to promote prosperity by 
taking a punch at a principal instrument of prosperity?” 
asks the Free Press. 








F 


AUTOMOTIVE DAILY NEWS, FRIDAY, OCTOBER 380, 1931 


Trade Association News 
RISD TRIS TSaTaTaT oa GISIoIaIE ISIE TSTETETTETETOTRT 
Philadelphia Truck Group 
Holds Special Meeting Nov. 4 


HILADELPHIA, Oct, 29.—A spe- 
cial meeting of the Philadelphia 
Chapter, Pennsylvania Motor Truck 
Association, Inc., at which a big 
turnout is expected, will be held on 
the night of November 4 at the 
Elks Club, Broad and Wood Streets. 
For the business meeting, to fol- 
low the dinner, an interesting pro- 
gram has been arranged, the speak- 
ers and their subjects to be as fol- 
lows: 


W. Y. Bilanning of the Public 
Service Commission on “Future Ac- 
tivities of the P. 8S. C. and Their 
Effect on the Truck Operator”; H. 
E. Boysen, secretary of the Phila- 
delphia Drayage and Express, who 
is also president of the Highway 
Freight Forwarding Corporation and 
chairman of the Philadelphia Cham- 
ber of Commerce, Motor Truck 
Group, on “Recent Activities of the 
C. of C. and Motor Truckmen,” and 
Harold S. Shertz on “Up to Now.” 


Cohen Re-elected Head 
Of Portland, Ore., A. T. A. 


PORTLAND, Ore., Oct. 29.—Ed- 

ward E. Cohen, president of the 
Oldsmobile Company of Oregon and 
the oldest automobile dealer in the 
city in point of service, was elected 
president of the Automobile Deal- 
ers’ Association of Portland at the 
annual meeting recently. He suc- 
ceeds Arthur L. Fields of the Fields 
Motor Car Company, Chevrolet 
dealer. 

The other officers elected are Roy 
O. Burnett, Roy Burnett Motors, 
vice-president; H. W. Roberts, Rob- 
erts Motor Company, secretary, and 
Arthur L. Fields, Fields Motor Car 
Company; C. E. Francis, Francis 
Motor Car Company; W. W. Ship- 


ley, W. W. Shipley Company; P. P. 
Brittan, Brittan & Co.; J. A. Crit- 
tenden, Finch Motor Company; J. 
K. Leander, J. K. Leander Company, 
and Charles W. Wentworth, Went- 
worth & Irwin, Inc., directors. 


The meeting, which attracted the 
largest crowd to a Portland dealers’ 
meeting in several years, was fea- 
tured by a blackboard discussion of 
car dealer problems by Roy O. 
Burnett; by a decision actively to 
participate in formulating a pro- 
gram for the relief of automotive 
unemployment this winter, and the 
appropriation of funds to be award- 
ed winners of a Christmas window 
decorating contest. 


Lansing Dealers Will Hold 
1932 Show on January 11-16 


HE Lansing, Mich., automobile 

show, held under the auspices of 
the Lansing Automobile Dealers’ 
Association, will be held the week of 
January 11 to 16 in the Reo Sales 
Corporation on North Grand Ave- 
nue. Arthur N. Avery, secretary of 
the association, made this announce- 
ment recently. 

The drawing for space will be 
held on Monday, November 2, in 


connection with the regular meet- 
ing of the association. 

According to Mr. Avery, there will 
be about 100,000 square feet of floor 
space available, which is double the 
amount used last year. Decorators 
and electricians are now working 
out plans for special lighting effects 
and decorations. All the dealers are 
looking forward to this as the most 
successful show in history. 


What the Standards Bureau 
Is Doing for Business 


The following paper was pre- 
sented at the Wednesday session of 
the national transportation meet- 
ing of the Society of Automotive 
Engineers at the Shoreham Hotel, 
Washington, D. C. It is appearing 
serially in Automotive Daily News: 


By G. K. BURGESS, 
Director National Bureau of Stand- 
ards, Washington, D. C. 

One of the outstanding character- 
istics of business during the past 
quarter of a century has been the 
development of trade and technical 
associations representing the vari- 
ous branches of business and in- 
dustry in the United States. Many 
of these associations are collectively 
interested in problems of standard- 
ization and improvement of their 
products through experimental re- 
search. With many of these groups 
the Bureau of Standards has very 
close co-operative relations. A)- 
though the individual members of 
such a group may be in keen com- 
petition with each other, neverthe- 
less there are many problems of 
common interest relating to stand- 
ards and quality, and the whole 
industry is advanced by concen- 
trated effort on the part of the in- 
dustry as a whole. In the solution 
of such common problems, business, 
through these associations, on their 
own initiative, has taken advantage 
of the opportunity and advantage 
of co-operation with the govern- 
ment bureaus in many instances. 

As to the legal aspects of such 
co-operation on the part of busi- 
ness groups with the government, 
this situation has been clarified by 
®@ communication from the Federal 
Trade Commission to the secretary 
of commerce reading in part as fol- 
lows: 

“The commission has regarded 
the promotion of standardization of 


commodities among the members 
of an industry as peculiarly the 
work of the Department of Com- 
merce. In no matter has the com- 
mission ever held standardization 
of commodities by the members of 
an industry to be violative of any 
of the statutes it has the duty of 
enforcing. 

“The statement quoted in your 
letter from the bulletin of the 
Chamber of Commerce was a state- 
ment by one of the commissioners 
and not of the commission. How- 
ever, the commission sees nothing 
contradictory between the state- 
ment and the statement quoted in 
your letter from the commission's 
report on open price associations 
or anything in either statement in 
anyway inimical to what it under- 
stands to be the commodity stand- 
ardization work of the Department 
of Commerce. On the contrary, the 
commission regards the work of the 
department in encouraging stand- 
ardization of commodities as im- 
portant and beneficial to the pub- 
lic.” 

Although the title of my talk, 
“What the Bureau of Standards Is 
Doing for Business,” might seem to 
be limited to the “producer” side 
of business transactions, I am in- 
terpreting the topic to include the 
consumer also. In fact, I want to 
take advantage of the present op- 
portunity to show to this group, 
which is made up of both pro- 
ducers» and consumers, that the 
National Bureau of Standards is 
functioning in such manner as to 
render the maximum possible serv- 
ice simultaneously to all parties to 
business contracts relating to com- 
modities which are investigated by 
the staffs of the research and test- 
ing and the commercial standard- 
ization groups of the bureau. 


(To be Continued) 
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free motorin 


FREE gas! 


N 


FREE oil! 


for the first 7,500 miles 
included in the purchase price! 


RUNABCOUT 


"150° 


EVER bes there been such @® oer! Nover has the price of » oar included so mach! 
With ao Ausin—coupe, roadster or pane! delivery—ai the regular price—we give 
you not only gw and Gil enough to take you 7,509 miles, bur also greasing, adjaisement and 
repay warvice for 7,500 miles. 


Think what this means! Austin hae vow carried one sep farther rhe development of 
‘at . 

What the wew plan. boils down to is this: With your Austin you get a book of tickew 
goed for gus ‘and oi] at any Gull Refining Company filling ation. With your Ausin you 
get 0 certificate which entities you to free service apd free repair at our Factory Supervised 
Service Station. The wellare of your tar is under the eyes of ‘the very men who made it. 
Laoseead of low-ov claims we give you s fow-com guaranter| Ne rea! nape either. 

Read the details of the Austin Pree Motoring Plan as outlined at the right. Sand the 
coupoe; we'll send sey mode to your door with « deinogsrator driver. Drive che car 
yoursslf; enjoy im. cag riding. Ad any quenions which ocowr t you regarding the 
Austia Pree Motoring Plan. 


‘Jue American 
9 
CAusti 


THE AMERICANA BSTIM CAR COMPANY, INC 
(2 Pame Armes 
Pirtebereh, Oe 


chee 7.500 mien 10 that mone 
Vow mey poy tar the car epar debvery 
eens payee Tm preter 


THE ABOVE advertisement setting forth the details of the new Austin “free motoring” plan appeared 


EDUCATING BRAKE 
SALES OUTLETS 


A vigorous campaign to educate 
garage men on late developments in 
brake construction, methods of op- 
eration and maintenance has been 
started by G. N. Shoop, manager of 
the Southeast Division of the Rus- 
sell Manufacturing Company, Mid- 
dletown, Conn., maker of Rusco 


brake linings. In connection with 
this work a show has just been con- 
cluded with the co-operation of the 
Goodman Hardware Company, Glas- 
gow, Ky., at the Spottswood Hotel, 
in that city. 

Goodman Hardware gave a din- 
ner to thirty garage men through 
this district which was followed by 
a talk by Mr. Shoop on brake con- 
struction, operation and adjust- 
ment, A film showing step by step 
production of the new types of lin- 
ing, taken at the Rusco factory, was 
included in the program, as was a 
talk on merchandising and methods 
of increasing business by J. M. 
Wilson. 

It has been felt that the meeting 
was so valuable to the garage men 
present that this method of bring- 
ing brake lining sales outlets up to 
date on the newest developments 
will be followed extensively through 
the Southeastern territory. 


Classified Ad Appeal 
Based on Condition 


“You can’t drive a new car fifty 
miles an hour, but you can drive 
one of our reconditioned used cars 
at high speed the instant you get 
it,” was a new classified ad appeal 
used by the Blackhawk Chevrolet 
Company, Davenport, Ia. 


in local papers in Pittsburgh, Pa, 


SHORT AND SNAPPY 


HUGHES 
USED CARS 
37 


to Pick From 
WE ALWAYS HAVE A 
VARIETY 


Open Evenings & Sundays 


Hughes Motor Co. 


Chevrolet Dealer. ‘fel. 669. 


THE HUGHES MOTOR COM- 

PANY, Chevrolet dealer of Coun- 

cll Bluffs, Ia., never wastes a great 

deal of space in featuring used 

automobiles, nor is there a barrage 

of language. A sample ad is re- 
produced 


50 Gallons of Gas 


Free Moves Stock 


Des Moines, Ia., Oct. 29.—Featur- 
ing ten used automobiles, the Nash 
Vriesema Auto Company, 1420 Lo- 
cust St., helped get them off the 
floor in a hurry in a fall clearance 
sale by featuring fifty gallons of 
gas with each of the machines of- 
fered in the clearance bargains. 
Buys ranged from $35 to $725 in a 
wide range of models. 
SHEARER SALES PROMOTION 

MGR. FOR MEMPHIS FORD 

Memphis, Tenn., Oct. 29.—Wells 
Shearer, formerly manager for Ford 
in Memphis, has been appointed 
Sales promotion manager for the 
Chevrolet Motor Company at St. 
Louis. 


Distributor Makes Profit 


Milwaukee, Wis., Oct. 29.—The Ed- 
wards Motor Company, local Dodge 
distributor, in advertising the riding 
ease and durability of Dodge auto- 
mobiles, calls the public’s attention 
to the fact that eighteen months ago 
the Edwards concern sold both the 
Yellow and Checker Cab companies 
in Milwaukee more than 100 Dodge 
sedans. 

Recently the taxi companies re- 
duced their rates, and the Edwards 
company in its newspaper advertise- 
ments stressed the fact that th -e 
new rates were convincing proof ef 
Dodge’s low maintenance cost and 
endurance. 

In connection with these adver- 
tisements it featured write-ups from — 
Yellow and Checker cab drivers 
who spoke favorably concerning the 
performance of these automobiles, 
“The taxi test is Dodge’s challenge 
to Milwaukee” is the by-w.rd f 
these advertisements. 


Shows Public Service 
Plus Agreements 


In selling reconditioned automo- 
biles all are in first class mechan- 
ical condition when they leave the 
shop of the Smith Chevrolet Com- 
pany, Marion, Ia., Yet the firm has 
found that a little service plus 
agreement is a stimulant to busi- 
ness. The firm’s advertising repro- 
duces the character of the $5 and 
$10 service agreements given with 
cars offered in purchase classes. 


NEW ACCESSORIES FIRM 
Spartanburg, S. C., Oct. 29.—An- 
drew F. McKnight has opened a 
new automobile accessories supply 
store at 137 North Church St. 
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Free Motoring 


T is a very interesting experiment that is being tried out 

by the Austin organization in offering purchasers of their 

little car free fuel, free lubrication and repairs for the period 
of a year after the vehicle is bought. 

In the case of Austin, this offer obviously rests on the 
economy of operation which is an emphasized feature of this 
small car, but we wonder if it does not suggest a possible 
method of selling transportation. Even with a larger car, 
where fuel consumption and other incidentals of running the 
vehicle are heavier than with the Austin, would not a certain 
class of buyer be interested in the purchase of his motor 
transportation complete by the year? 

Of course we have the drive-yourself cars, which give 
sporadic ownership when the driver happens to want trans- 
portation, but that is somewhat different. We have an idea 
that there are a good many people who might like to buy 
automotive transport on a basis of complete coverage. It 
would probably be necessary to add a predetermined sum to 
cover fuel and lubrication costs, as well as expected repairs, 
but the purchase price of the vehicle would carry all these in 
it. The owner would buy his year’s transportation complete, 
paying for it in monthly installments or on a cash basis, 
exactly as he now pays for the car, but not for the expense 
of operating it. Such a plan would insure the dealer’s par- 
ticipation in all possible service profits and might create 
among owners a habit of returning to the dealer for other 
service work not specified in the plan. 

At any rate, the innovation is interesting. 





350 Hudson 8t 





Service Development 


OR the past several months Automotive Daily News has 
been publishing reports by the executive officers of 
various automobile dealer associations on conditions in their 
respective territories. These have been extremely interest- 
ing, but, unhappily, not overly optimistic either in viewing 
the past year or looking ahead to the immediate future. It 
has been perfectly evident that automobile dealers in all these 
widely scattered communities have had a difficult time of it. 
However, from the general drabness, there has prac- 
tically always emerged one hopeful sign. Almost invariably 
the association secretary has said that all the dealers in his 
organization have managed to keep afloat by developing the 
service operations of their plants. 

In spite of the fact that this has been perhaps the most 
discouraging year for business in general that this country 
ever has been through, there will be billions of dollars spent 
in this land of ours during 1931 for the maintenance and 
operation of our motor vehicles. The automobile dealer who 
is on the job and gets his share of this business need not 
fear the sheriff. There is enough business that belongs 
naturally to the dealer to tide him over a lean year in sales 
business. 

But the real point lies in whether or not our dealers 
learn this year the lesson that service, parts, fuel and lubri- 
cation are just as much part of his business as new or used 
vehicles. The dealer picture has changed in the past few 
years; it had changed even before depression hit us. The 
automobile merchant today must be a dealer in automotive 
transportation, handling every phase of this far-flung busi- 
ness and making every angle of it yield a percentage of his 
net profit. ; 

If dealers generally carry over this lesson from present 
depression into the prosperous future, we shall have gone a 
long way toward building up the stable and solid merchandis- 
ing body that is the prime need of the automotive industry, 





new Ford model 









manufacture machines to produce 


| 7-1%—Atlantie 





FORD WAGE CUT 
TO $6 MINIMUM 
RUMORED IN DETROIT 


29.—There is a wide- 
spread report here that the Ford 
Motor Company is contemplating 
reduction of the $7 minimum wage, 
which was established during the 
1929 boom, to the $6 minimium in 
effect before that time. There is no 
confirmation of this report from the 
Ford headquarters, but in this city 
it is given general credence. 

When Ford established the $7 a 
day minimum wage, the country was 
in the midst of a business boom, 
with sales running in heavy volume 
and prices for all commodities high. 
Henry Ford expressed himself as 
considering this as the proper 
method of passing on some of the 
profits of prosperity to his workers 

Speculation here is rife as to 
whether a possible reduction in 
wages and the general decrease in 
materials costs will have the reac- 
tion of reducing prices on the 
when it ap- 
pears. It always has been Ford’s 
policy to pass on economies to his 


Detroit, Oct. 


customers in reduced vehicle prices. 


BUDD CO. GRANTED 
EXCLUSIVE RAYON 
MACHINE RIGHTS 


The Edward G. Budd Manufac- 
turing Company of Philadelphia has 
been granted exclusive rights to 


rayon yarns under the patents of 
the Furness Corporation of Glouces- 
ter, N. J., according to an an- 
nouncement made today. These 
new machines reduce the time re- 
quired to manufacture cupra-am- 
monium process rayon yarns from 
seventy-two hours to six hours, 
from the beginning of the process 
until the yarn has been spun, 
cleaned, finished and spooled. They 
accomplish this saving in time by 
making possible continuous produc- 
tion on a single machine. 


| COMING EVENTS | 


NOVEMBER 


5-14—London, England. International Com- 
mercial Motor Transport Exhibition. 


Olympia Hall. 
10-12—Chicago, Ul. American Petroleum 
Tpetionte, annual meeting, Hotei 
evens. 


28-Dec. 9—Brussels. Belgium. Autumobile 
alon. 

29-Dec. 5—New York, N. ¥. Automobile 
Salon, Hotel Commodore. 

30.Dec.4—New York City. American 6o0- 
—_ of Mechanica] Engineers, an- 
nual meeting. 


DECEMBER 


City, N. J. Motor and 
Equipment Association and National 
Standard Parts Association, Joint 
Trade Show. 

9-11—Atlantic City, N. J. American In- 
eevee of Chemica! Engineers, meet- 
ng 


JANUARY 


9-16—New York City, National Automobile 
Chamber of Commerce, Nationa! 
Automobile Show. 

9-17—Los Angeles. Annual Automobile 
Show of the Los Angeles Motor Car 
Dealers Association. 

10-13—Chicago. National Wheel and Rim 
Association, annual convention, 
Edgewater Beach Hotel. 

11-l4—Detroit, Mich. American Roaa 
Builders Association, twenty-ninth 
convention and show. 

1i—New York city. Society of Auto- 

motive Engineers, annual dinner, 
Pennsylvania Hotel. 

16-23—Newark, N. J. Newark Automobile 

, Dealers’ Association’s annual show 

16-23—Buffalo, N Y. Annual automobile 
show of Buffalo Automotive Trade 
Association, Inc., 174th Regiment 
Armory. 

17-23—Cincinnati. of 
Cincinnati Automobile Dealers’ As- 


Automobile show 


sociation. 
17-23—Milwaukee. Annual Automobile 
Show, Milwaukee Automotive 


Trades, Inc. 
22-30—-New York. National Motor Boat 
Show, Grand Central Palace. 


JANUARY 


23-30—Baltimore. Annual Automobile Show. 

23-30—Minneapolis, Annual! Automobile 
Show of Minneapolis Automobile 
Trade Association. 

23-30—Pittsburgh. Annual automobile show 
of Pittsburgh Automobile Dealers’ 
Association, Motor Square Garden. 

25-29—Detroit, Mich. Society of Automo- 
tive Engineers, annual meeting, Bork 
Cadillac Hotel. 

30-Feb. 6—Cleveland, Annual! Automobile 
Show of the Cleveland Automobile 
Manufacturers and Dealers Associa- 
tion, Public Auditorium. 

30-Feb. 6—Chicago, UL National Automo- 
bile Chamber of Commerce, Nationa! 
Automobile Show. 

30-Feb. 6—Chicago, Ul. Automobile Solon. 
Hotel Drake. 

FEBRUARY 

Annual Automobile Show 
St. Paul Automobile Dealers, Inc. 

18-26—Kansas City, Mo. Annua) Auto- 
mobile Show, Kansas City Motor 
Car Dealers’ Association, American 


Royal Building. 
13-20—Los Angeles, Cal. Automobile Salon 
Automo- 


6-13—St. Paul. 


Hote] Biltmore, 
22-March 6—San Francisco, Cal. 
bile Salon, Palace Hotel. 
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As Our Readers See It 


OPINIONS expressed in this column are those of readers of Automotive 








Daily News and do not necessarily represent the views of its editors 
or owners. Readers are cordially invited to use this space to discuss any 
problems of interest to the automotive industry as a whele. ; 





CUSTOMERCURTAILMENT| SAYS DEALERS ARE 


CUT SERVICE VOLUME 


By H. L. FERRIS, 

Autocar Sales and Service 
Company, Philadelphia, Pa. 

The decrease in sales of new cars 
has not increased service work, The 
slump in business generally has 
tended to make every one go after 
business harder. Service volume 
this year in about 17 per cent. below 
last year. 

We have tried letters, telephone 
calls and personal contacts to get 
in business, and it all helps, but we 
have not found any particularly ef- 
fective way as yet. 

We find in talking to our cus- 
tomers that a great many of them 
are not using all of their equipment, 
and are curtailing their expenses 
as far as possible. Consequently, 
they are not making repairs unless 
it is absolutely necessary. 


The 





BEING OVERLOADED 


In regard to editorial published in 
your paper Thursday, October 2, 
1931, headed, 

Faesaas8 toe pr ** 
I am of the opinion that if you get 
in contact with a few of the dealers 
outside your city you will soon realize 


that the dealers are not being 1. led 
with automobiles, but are being 
overloaded. 


We have been selling the same 
make car for about ten years and 
still have contract. We feel sure 
that we have cars on our floor today 
which will be here six months later. 
We have at least twenty-one cars 
which, under normal conditions, 
would be a sixty days’ supnly, but at 
the rate we have been selling for the 
past six months these cars will Jast 
at least four months. 

A SOUTHERN DEALER. 


Summary of 1931 Truck 
Legislation 


The following paper was presented 
at the Tuesday session of the trans- 
portation meeting of the Society of 
Automotive Engineers at the Hotel 
Shoreham, Washington, D. C. The 
paper is appearing in serial form in 
Automotive Daily News: 


By PIERRE SCHON 
Motors Truck Company, 
Pontiac, Mich. 


Variations in Gross Weight Laws 
Present Intricate Problems for 
Manufacturers and Operators 


Gross vehicle weights in some 
states are cubject to variations from 
the figures given in the chart, due 
to other limitations, such as axle or 
wheel weights. Then, again, factors 
of load distribution and design must 
be observed. 

For instance, New York allows 36,- 
000 pounds gross on a four-wheel 
vehicle, with a rear axle limitation 
of 22,000 pounds. In the case of a 
truck, this gross, with vehicle and 
axle weights up to maximum limits, 
would result in a load on the front 
axle of 13,600 pounds. This same 
gross weight of 36,000 pounds on a 
four-wheel trailer with two axles of 
equal carrying capacity will give a 
gross weight of 18,000 pounds per 
axle. 

In Michigan and Minnesota the 
maximum weight per axle is limited 
to 18,000 pounds, with no gross ve- 
hicle limitation, resulting in a gross 
weight of 36,000 pounds for a four- 
wheel trailer. A conventional type of 
truck chassis, with dual pneumatic 
tires on the rear wheels and single 
tires of the same size on the front 
wheels, would have a_ theoretical 
gross weight limit of 27,000 pounds, 
providing one-third front and two- 
thirds rear load distribut:on can be 
obtained. Tire capacities and de- 
sign limitations are very important 
in the proper interpretation of state 
laws on gross vehicle weights. 


General 





Louisiana also has a 32,000-pound 
gross limit on Class A highways, but 
limits maximum axle gross to 16,000 
pounds, Virginia has 32,000 pounds 
gross limit, with a maximum wheel 
weight of 8,000 pounds, and so the 
scale of gress vehicle weights is 
ranging down to 12,500 pounds gross, 
the new law enacted in Georgia this 
year. Of the forty-nine states, in- 
cluding the District of Columbia, 
we have seventeen different weight 
regulations for four-wheel vehicles, 
subject to a variety of interpreta- 
tions, such as axle weights, wheel 
weights, -lo0ad per inch of tire, 
weights for pneumatic tires, weights 
for solid tires, spacing of axles, dif- 
ference in weight according to classi- 
fication of highways and seasonal 
restrictions, but of all these compli- 
cations, the most serious by far is 
the uncertainty from the operators’ 
standpoint as to what the next ses- 
sion of the state Legislature may do 
to the weight law. Will the new 
vehicle, purchased this year, be out- 
lawed mext year? Texas and 
Georgia laws are deplorable ex- 
amples of legislative activities dur- 
ing 1931. 

While the motor vehicle confer- 
ence committee of the N. A. C. C. 
recommends a maximum gross of 
28,000 pounds for a four-wheel ve- 
hicle, the national safety code does 
not contain any definite recom- 
mendation on vehicle gross weight. 
At the Salt Lake City conference of 
the Association of State Highway 
Officials, gross vehicle weights were 
also discussed, and recommenda- 
tions were based on axle weight 
only. Unless difference in design 
between a four-wheel truck and a 
four-wheel trailer is taken into con- 
sideration, and different gross ve- 
hicle weight limitations are based 
on these two types of four-wheel 
vehicles, it would be far more prac~- 
tical to eliminate gross weight limi- 
tations on four-wheel vehicles en- 


Connecticut allows 32,000 pounds,/ tirejy and confine regulations to 
with no limits on axle weights./ axle weights only. 
us a canadensis 
SIX-WHEEL VEHICLE MAXIMUM GROSS WEIGHT RESTRICTIONS 

Alabama ; ....)/Kansas ....... 34,000)N. Hampshire. _,| Tennessee..... ire i 

Arizona ...... 36,000/Kentucky ...)New Jersey .. .,.| Texas . mae 

Arkansas . 28,000|Louisiana .... 38,000|New Mexico... L--40|/Utah ...,...., 34,000 

California .... 34,000/Maine ....... 36,000/New York .... 44,000)Vermont ...., “Ase 

Colorado ..... 40,000}Maryland .... 40,000)N. Carolina... .... Lad ayn gescene 40.000 

Connecticut... 40,000)Massachusetts. 40,000j/North Dakota. os 2 Wes n AE L 40 

Delaware ..... 36,000/Michigan ..... ...,/Ohio ....... ee wie a O. 5 008 

Plorida ....... *16,000}Minnesota ... ...]Oklahoma a one M ose 3G, 

Georgia ...... *12,500| Mississippi.... ..../Oregon ...... L-}-40 Dat ns Col” 

DN aicceene 40,000)Missouri ,.... 38,000/Pennsylvania.. 36,000)¥5*. © ol.. 

Illinois ....... 40,000|Montana ..... 34,000)Rhode Island.. 40,000 

Indiana ...... L+40|Nebraska ..... ....)8. Carolina .. 25,000 

Iowa «o++-L+53 1-3/Nevada ....... 38,000|South Dakota. a 

Motor Vehicle Conference Committee, N. A. C. C.......>> ..No recommendation 

National Conference on Street and Highway Safety......-.----sseeeeeceeeeeres L -| 40 
oe. OQ ; a 
states| tions of weights for six-wheel 

No. Regulations in 20| vehicles in those states where no 


pounds i 
pounds 
pounds 
pounds 
pounds 
pounds i 
pounds 
L+ 40 


Careful checking of laws is need- 
ed to arrive at proper interpreta- 





definite limits have been set by law. 
In some cases, axle or wheel 
weights, axle spacings or combina- 
tion gross weights, can be computed 
to arrive at gross weights for a six- 
wheel vehicle. 


(To be continued) 
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'WHAT ABOUT ADVERTISING 
RATES IN 1932? 


AN IMPORTANT ANNOUNCEMENT 
FROM TRUE STORY MAGAZINE! 


SHOULD advertising rates and circulations follow 
present day economic trends? 

True Story says “YES.” 

And in announcing a rate adjustment based on a 
circulation of 1,800,000, we back this statement with 
definite action. 

This is a deliberate choice—a choice based on our 
firm belief that newsstand sale at a quarter a copy is 
the advertiser’s best assurance of real purchasing 
power and high reader interest. , 

Any student of the publishing business will agree 
that True Story could easily maintain its present guar- 
antee of 2,000,000 by forced circulation methods. 

But we do not believe that such circulation would 
-be giving the advertisers the dollar-for-dollar value 
that they get from circulation based on True Story’s 
traditional policy of more than 90% newsstand sale. 

For newsstand sale at 25c a copy is an effective, 
immediate gauge of current buying power. 

Newsstand sale at 25c follows the payrolls. That 
isn’t theory. It’s a fact that any True Story repre- 


sentative can support by actual sales figures. 





In cities where unemployment is particularly acute, 
figures show True Story newsstand sales are down. 
Where general conditions are good, newsstand sales 
are up. 

We feel that circulation based on this voluntary 
newsstand sale is the only way a magazine can search 
out the employed—the only way that you can buy cir- 
culation with every bit of the water squeezed out. 

So, in making this adjustment on a basis of 
1,800,000, we believe we are bringing True Story 
directly in tune with today’s economic trend. 

At 1,800,000, True Story still has the greatest news- 
stand circulation of any magazine—regardless of 
price! And True Story’s average circulation for the 
first nine months of 1931 was 1,950,000. 


Effective with the January 1932 issue True Story’s 
guarantee is 1,800,000, 90 % newsstand and the 
adjusted rate schedule is as follows: 

Full Page - - $4000.00 |, Line Rate - - $ 11.00 
2800.00 
1 Column - - 1400.00 Back Cover 

Inside Covers - $6750.00 


2 Columns - - 


| 4 Color Inserts 6750.00 


9000.00 

















| TRUE STORY 


The magazine with the largest newsstand circulation in the world 
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The following paper was pre- 
sented at the Wednesday session of 
the national transportation meeting 
ef the Society of Automotive Engi- 
meers at the Hotel Shoreham, Wash- 
ington, D. C. The paper is appear- 
ing serially in Automotive Daily 
News. 




































































By A, J. SCAIFE, 
Vice-President 
The White Motor Company 


14. Chief engineer of a _ large 
motor truck manufacturing cor- 
poration, 


a. The conclusions of operators in 
the use of free sulphur in lubricat- 
ing oil. 

b. The analysis of the demand by 
operators for automatic lubrication. 

c. The effect of oil coolers on the 


BROCKWAY - INDIANA 
TRUCKS 
FOR EVERY USERS NEED 


No major problem confronting 
industry today presses more 
urgently for solution than dis- 
tribution or hauling costs. The 
selection of motor truck units 
is now receiving the kind of at- 
tention its importance war- 
rants. 

Transportation trends in all 
industries have been a subject 
of intensive study on the part 
of BROCKWAY-INDIANA en- 
gineers. The result is a line of 
motor trucks engineered to 
meet the specific requirements 
of each industry. 

Visit our nearest Branch or Distributor 
Brockway Motor Truck Corporation 
General Office: 

New York 
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In this table 44 states and the District of Columbia. 








life and efficiency of engine parts. 

15. Is the president of a motor 
manufacturing company. 

a. Believes that engine lubrica- 
tion is tied up very closely with the 
r. p. m. of the motor, and would 
suggest a right type of oil with a 
good oil cleaner that can be taken 
off and cleaned, which the dear 
public seemingly will not do. 

b. The use of a very good air 
cleaner. 

c. Recommends the use of an oil 
reservoir of the wick type. 

16. Is a technical editor of a trade 
journal. 

a. Reference is made to an article 
appearing in the Automotive Indus- 
tries for June 20, wherein three let- 
ters are reproduced—the first by 
Don Blanchard, editor of the Auto- 
mobile Trade Journal; the second by 
C. P. Frey of the Vacuum Oil Com- 
pany and the third by A. Ludlow 
Clayden of the Sun Oil Company. 


17. Is an article appearing in the 
National Petroleum News of May 27 
on “Specialized Lubrication Requires 
Variety of Oils and Greases.” This 
article elaborates the different types 
of oil to be used in the different 
cars and refers to spring bolts and 
Shackles, king pins, tie rods, drag 
link joints, steering gears, water 
pumps, of which there are three 
general types; universal joints, 
transmission and differential wheel 
bearings. 

18. Is a consulting automotive en- 
gineer on the West Coast. 

a. The present tendency is toward 
a single lubricating system, whereby 
all of the chassis joints are lubri- 
cated from one station. 

Only the high points of the let- 
ters have been quoted. They show 
clearly that the present method of 


chassis lubrication is not satisfac- 
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tory to the users of motor equip- 
ment. Individuals are trying to 
solve the problem in their own way, 
by writing their own specifications; 
and while we do not all agree as to 
the method, we do agree as to the 
need. 

What is the problem? What are 
we trying to lubricate that takes 
twenty kinds of lubricants—and 
why? Let us analyze the principal 
units to be lubricated in this 
chassis: 

lst—Engine—Two grades of gaso- 
line are used generally and several 
kinds of oil. 

2nd—Fan—With plain or anti- 
friction bearings, using oil or grease. 

3rd—Water Pump—Usually made 
with plain bearings, using grease. 

4th — Distributor — With plain 
bearings, using grease. 

5th— Clutch Bearing —Plain or 
anti-friction type, using oll or 
grease. 

6th—Transmission—With plain or 
anti-friction bearings, using oil or 
grease. 

7th—Axle—With plain or 
friction bearings, using oil. 

8th — Universal Joints — Usually 
designed with plain bearings, using 
oil or grease. 

9th—Steering Gear — Designed 
with plain or anti-friction bearings, 
using oil or grease. 

10th—Steering Knuckles — De- 
signed with plain or anti-friction 
bearings, using oil or grease. 

1lth—Drag Links—With plain 
bearings, using grease. 

12th—Front Wheels—With anti- 
friction bearings, using grease. 

13th—Rear Wheels—With anti- 
friction bearings, using grease. 

14th—Spring Pins—With plain 
bearings, using oil or grease. 

15th—Miscellaneous Parts—Using 
oil or grease. 

It will be noted that two kinds of 
bearings are used on all these units. 
Why should a plain bearing fan, 


anti- 


mend that this problem be studied 


plain bearing water pump and plain 
bearing universal joint use a half- 
dozen different grades and kinds of 
grease? In a plain bearing fan, it 
should be only a matter of clear- 
ance as to whether grease or oil 
should be used. In a plain bearing 
water pump, if it is so located that 
the grease becomes hot and runs 
out, this should be a design prob- 
lem and not a grease problem. Uni- 
versal joints are ofttimes packed 
with a heavy fiber grease, which is 
necessary to prevent the grease 
from throwing out, due to the de- 
sign. In fact, we have used oily 
waste and packed the joints in a 
manner similar to that of a rail- 
way car journal to prevent throw- 
ing out due to centrifugal force, 
instead of taking advantage of the 
c@atrifugal force to lubricate the 
bearings in the universal joint in- 
Side of sealed container. Some of 
the universal joint manufacturers 
have recently adopted this new 
method. 


We have been trying to correct 
faulty design with different kinds 
of oils and greases. That is, we have 
been working on the effect instead 
of the cause. To illustrate, consider 
the subject of vapor lock. A lot of 
work has been done trying to re- 
move the vapor locking tendency of 
the gasoline from the gasoline, in- 
stead of analyzing the cause for 
vapor lock which was due pri- 
marily to the fuel devices being lo- 
cated under the hood where the 
temperatures are above the initial 
point of the fuel. It is my under- 
standing that many of the vehicle 
manufacturers are now locating 
these devices on the chassis to elim- 
inate vapor lock instead of trying 
to prevent it through fuels that do 
not have vapor locking tendencies. 

I am not going to make any 
definite recommendations as_ to 
whether chassis should be greased 
or oiled, but I would like to recom- 


Returns for today: Kentucky, Louisiana, Maine, New York and Tennessee. 
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Some of this data has been published previously, but it is given here complete for the convenience of our subscribers. 
Figures in this table are from R. L, Polk & Co. of Detroit, with the exception of Mlinois, which are supplied by the Robinson Advertising Service, Springfield, Ill., and New Jersey, which 
are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers desiring county, city or town lists, or lists of owners in any given section, may obtain these 
Comparative figures for September, 1930, will be found on Page 7 





























































by the society from a design stand- 
point, giving consideration to pres- 
sure lubrication, individual maga-~ 
zine, lubrication, central station, or 
so-called one-shot lubrication. At 
the same time giving consideration 
to the required clearance for the 
working parts under each system. If 
this is done, I believe it will elim- 
inate the necessity for a lot of s0- 
called special greases, and to lubri- 
cate the chassis with not over three 
kinds of oils or greases. This may 
seem like an impossible task at 
present, but to me it is very similar 
to a situation that existed several 
years ago with reference to the dif- 
ferent kinds and grades of gasoline 
that were on the market. While 
there may be several brands of gas- 
oline, it is possible to confine your 
requirements to two grades that 
will work satisfactorily in practi- 
cally all of the modern engines of 
today with fairly uniform results. 
If it is possible to purchase gaso- 
line, using a definite specification, 
without resorting to a flock of 
qualifying statements, why not ap- 
ply the same engineering thought 
to the selection of a lubricant for 
the chassis ingluding the engine, 
transmission and axle, and develop- 
ing a standard that would elimi- 
nate the chaotic condition that ex- 
ists today? 


STEWART-WARNER HAS 
$791,496 LOSS IN PERIOD 


Chicago, Oct. 29.—Operations of 
the Stewart-Warner Corporation 


for the September quarter resulted 
in a_net loss after charges of $791,- 
496. This compared with a net profit 
of $110,937, or 8 cents a share, on 
the common stock for the preceding 
period, and with net profit of $454,- 
587, or 35 cents a share for the third 
quarter of 1930. 

For the nine months ended Sep- 
tember 30 net loss was $1,012,315, 
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gasoline from crude oil to the 
value of $100,000.000 annually. Sav- 
ings in gasoline resulting from the 
greater effectiveness of cord tires is 
estimated at $40,000,000 annually. 
Improvement in brake linings trace- 
able to bureau recommendations i 
estimated at $15,000,000 annually. 

Col. Green’s discussion covered 
comparative dynamometer and road 
tests of heavy duty Diesel and gaso- 
line engines having approximately 
similar displacements. Dynamometer 
test data included comparative 
horsepower, torque and fuel con- 
sumption. Road test data covered 
general comparative performance, 
including maximum speed, hill 
climbing, acceleration and fuel econ- 
omy. The same vehicle and load 
were used for the road tests, differ- 
ence in the vehicles consisting only 
in engines and attaching parts. 

Col. Green stated that if opera- 
tors of heavy duty trucks and 
coaches can be satisfied with less 
acceleration, marked fuel economies 
could be obtained with Diesels. He 
pointed out, however, that if op- 
erators demand present accelera- 
tion standards, much larger Diesels 
would be necessary than are now 
produced, that much experimental 
work would be necessary in pro- 
ducing larger Diesels, and that the 
larger the Diese], the less attrac- 
tive it would be from the fuel 
economy standpoint. 

Tests indicate, he said, that from 
a fuel economy standpoint the Die- 
sel shows to better advantage in 
city than parlor car service, also 
that better performance can be 
secured in conjunction with gas- 
electric where advantage can be 
taken of electrical characteristics 
and lower E. R. P. M. 

Col. Green’s conclusions regard- 
ing the Diesel were that its vari- 
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ous disadvantages of cost, weight, 
noise, smoking and size would pre- 
vent it from gaining public favor. 


Further development work, he be- 
lieves, is required before the Diesel 
can be satisfactorily exploited in 
this country. 

Julius Kuttner of Oberhaensli Oil 
Engines took issue with Col. Green, 
backing up his claims with graphs 
showing curves comparing the per- 
formances of gas and Diesel engines. 
He claimed that these curves were 
more typical than those shown by 
Col. Green, and they proved that 
Diesels can now be satisfactorily 
used in automotive operation. 

A, A. Lyman of the New Jersey 
Public Service Corporation discussed 
the cost and production of Diesel 
fuel oils. 

Discussion of the problem of 
chassis lubrication by A. J. Scaife 
included a cross-section of opinion 
from eighteen sources, including six 
motor vehicle operators, five motor 
vehicle manufacturers, four lubri- 
cant manufacturers, two trade paper 
editors and one consulting engineer. 
Study of these opinions revealed 
clearly, Mr. Scaife said, that the 
present method of chassis lubrica- 
tion is far from satisfactory. 

“We have been trying to correct 
faulty design with a multiplicity of 
oils and greases,” said Mr. Scaife. 
“We have been working on the 
effect instead of the cause.” 

Mr. Scaife made no definite rec- 
ommendations as to whether chas- 
sis should be greased or oiled, but 
he recommended strongly that the 
S. A. E. study the problem from a 
design viewpoint, giving considera- 
tion to pressure lubrication, indi- 
vidual magazine-lubrication and to 
central station or one-shot lubrica- 
tion, considering also the required 
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S. A. E. Visits President; 
Hold Technical Sessions 


(Continued From Page 1) 


clearances for working parts under 
each system, This study he believes, 
will eliminate many of the so-called 
special greases and make it possible 
to lubricate chassis properly with 


not more than three kinds of ol? or 


greases. In conclusion he said: 

“This problem reminds me of the 
situation of several years ago re- 
lating to different kinds and grades 
of gasoline on the market. While 
there are now several brands of 
gasoline, it is possible to confine 
your requirements to two grades 
that will work satisfactorily in prac- 
tically all modern engines with fair- 
ly uniform results. If it is possible 
to purchase gasoline on definite 
specification, without resorting to a 
flock of qualifying statements, why 
not apply the same engineering 
thought to the selection of a lubri- 
cant for the chassis including the 
engine, transmission and axle, thus 
developing a standard that would 
eliminate the chaos of today?” 

An important group of investi- 
gations now under way at the 
Bureau of Standards now deal with 
automotive problems accordig to 
Dr. Burgess. His speech was read 
by Dr. Briggs. 

“One of the outstanding charac- 
teristics of business during the past 
quarter of a century,” the paper 
states, “has been the development 
of trade ahd technical associations 
representing the various branches 
of business and industry in the 
United States. Many of these as- 
sociations are collectively interested 
in problems of standardization and 
improvement of their products 
through experimental research. With 
many of these groups the bureau of 
standards has very close co-operative 
relations. Although the individual 
members of such a group may be in 
keen competition with each other, 
nevertheless there are many prob- 
lems of common interest relating to 
standards and quality, and the 
whole industry is advanced by con- 
centrated effort on the part of the 
industry as a whole. In the solution 
of such common problems, business, 
through these associations, on their 
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own initiative, has taken advantage 
































bureaus in many instances.” 


A. J. Poole of the Bendix Avia- 
tion Corporation presided at the 
morning technical session when the 
principal speakers were Col. Green 
and Mr. Scaife. C. S. Bruce of 
the United States Bureau of Stand- 
ards presided at the evening ses- 
sion when Dr. Briggs delivered the 
speech prepared by Dr. Burgess. 

Thursday activities include a 
morning technical session presided 
over by W. J. Cumming of the 
Surface Transportation Corporation 
of New York. W. C. Naegel of the 
Bender Body Corporation will dis- 
cuss the relation of the motor- 
coach body to the chassis and their 
proper co-ordination in complete 
vehicle design. 

Another morning speaker is G. 
H. Scragg of Mack Trucks, Inc., who 
will view the same problem reversed 
in a discussion of the relation of 
motor coach chassis to the body. 

The afternoon technica! session 
will be presided over by George O. 
Pooley of the C. & P. Telephone 
Company, and will have as its chief 
speaker, J. M. Orr of the Equitable 
Auto Company, who will discuss the 
equipment and operation of fleet 
repair shops vesrsus manufacturers 
and commercia] repair shops, 

The meeting will close with the 
national transportation dinner in 
the evening to be held in the West 
Ballroom of the Shoreham Hotel, 
ith the co-operation of the Balti- 
more and Washington S. A. E. sec- 
tions. W. R. Smith, president of 
the American Road Builders’ Asso- 
ciation, will speak on “Present 
Trend in Highway Construction.” 
Roe Fulkerson, humorist will talk on 
“Getting Something for Nothing.” 
William P. MacCracken, chairman 
of the Washington S. A. E. section, 
will act as toastmaster. 
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of the opportunity and advantage of 
co-operation with the government 

















JANSEN MACHINE COMPANY 
TO ADD EQUIPMENT 
Des Moines, Ia., Oct. 29.—Thé 
Jansen Machine Company, T. W, 
H. and E. Jansen, manufacturer of 
starter gears, is to expend in thé 
neighborhood of $8,000 on new 
equipment and will add floor space, 
Two additional salesmen are to go 
on the road. Volume of business 


has exceeded any previous period, 





Maintenance costs 
are cut to the bone— 
reliability attains a 
new standard of com- 
parison — where 
trucks and buses are 
equipped with Wis- 
consin Axles. 
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New Commercial Car Registration Statistics, September, 1930 


This table is repeated for comparative purposes only. Figures for September, 1931, will be found on Page 6. 
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Three Little Ads 


went to Market © 


... but one was seen by 
133% more men and 
50% more women, than 
either of the others! 


On the basis of strictly com- 
parable units of circulation 


Three little ads. All half pages. Same headline, same copy, same illustra- 
tion. Identical in every respect—except that one appeared in a magazine 
with a smaller page size than the others. 

One of these ads did a more than 133% better job for its employer. It 
got itself read by 133% more men and 100% more women than one of 
its brothers—and by 367% more men and 50% more women than the 
other! 

That ad was the smaller ad. It appeared in LIBERTY. The others 
appeared in two of the country’s largest weeklies. And the facts about 
them were gathered in the process of making the first census of reader 
interest ever conducted to determine exactly what magazine readers see 
and read. 


The Gallup Tests 


For years, you have been used to magazine presentations based on cir- 
culation and editorial content. But in the final analysis, it is not circu- 
lation nor editorial analyses, but readers-per-advertisement that make 
advertising profitable. No magazine, in itself, can sell goods, That is the 
advertisement’s job. All the magazine can do is bring your advertise- 
ment to the reader's attention. 

Following this line of thought, Dr. George Gallup, professor of 
Advertising and Journalism, Northwestern University, took his trained 
investigators into Springfield, Mass.; Philadelphia, Pa.; Greensboro, 
N. C.; Columbus, O.; Topeka, Kansas, and Sioux Falls, S. D. 

With current copies of the four leading magazines under their arms, 
they pushed 15,000 doorbells. Talked to whoever answered, Checked 
over, page by page, what had been seen, what had been read in each one 
of the four magazines in those households where a current copy of any 
one was found. 


Winner 


. not by a hair, 


but a head of hair 


This young man’s best stock-in-wade is @ vigorous, well- 
groomed look. A weekly massage with “Vaseline” Hair Tonic 
keeps his hair thick, shining and healthy. Then «few drops of 
“Vaseline” Hair Tonic applied at the time of combing, and 
behold, the handsome effect! Simple though this procedure 
sounds, it improves men’s looks immensely. A fine thatch of 
hale means health from the scalp out. Easily achieved # you 
follow this “Vaseline” Hair Tonle routine. Apply the Tonic 
directly to the scalp, grosp the head firmly with both hands 





and message round and round from neck and 
temples up to the crown, until the scalp moves 
loosely and feels pleasantly atingle. Shampoo as 
usual, then ‘alter the hair Is dry, brush on @ bit 
more Tonic ta keep it smooth and well-dressed. 
» = 4 
The nearest druggist’ sells “Vaseline” Heir Tonic. 
Barbers everywhere recommend and vie kt. Two sizes 
shaker-top bottles. This is # product of the Chesebrough 
Mig. Co., Cons’d., 17 State Street, New York, N. ¥. 
. Comet 


Vaseline HAIR TONIC 


ore © a Par ore 


This Advertisement appeared in Weekly "A” 


These identical half- 
page advertisements 
appeared in Liberty 
and in two other 
Weeklies. 
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Winner 


.. not by a hair, 
but a head of hair 


This young men’s best stock-in-trede Is @ vig 
erovs, well-groomed look. A weekly masioge 
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shining end heslthy. Then @ few drops of 
Vaseline” Hair Tonic applied ot the time of 
combing, end beheld, the handsome effect! 
Simple though this procedure sounds, It im- 
proves men’s looks immensely. A fine thetch of 
helt moans health from the scelp evt. Essily 
achieved if you follow this “Vaseline” Heir 
Tonle routine. Apply the Tonic directly to the 
scalp, end masioge round end round from 
neck ond temples up te the crown, until the 
scalp moves leosely and feels pleesently 
tingle. Shompoo os vivel, then efter the heir 
Is dry, brush on @ bit more Tonic to 
keep it smooth ond woll-dresied. 
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‘The nearest druggist sells “Vaseline” hel¥ 
Tonle. Barbers everrehere recommend 
ond wre 0. Two sires shetertop bemen 
This is @ product of the Chasebrough Mip 
Co, Cons’é., 17 Sate St, Now York, NY 
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This Advertisement appeared in Liberty 
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not by a hair, 
a head of hair 


This young man’s best stock-In-trade Is a vigorous, well- 
groomed look. A weekly massage with “Vaseline” Hale Toric 
keeps his hale thick, shining and healthy. Then «few drops of 
"Vaseline Hair Tonic applied at the time of combing, and 
behold, the handsome effect! Simple though this procedure 
sounds, it Improves men’s looks immensely. A fine thatch of 


health from the scalp out. Easily achieved d you 
Vaseline” Hale Tonic routine. Apply the Toni 


directly to the scalp, grosp the head firmly with both hands 


and massage round end round from neck and 
temples up to the erdwn, until the icalp moves 
loosely and feels pleasantly atingle. Shampoo as 
usual, then sher the hair x dry, brush on a br 
more Tonic to keep It smooth end well-dressed 
«ee 

The reoren drugsin sells “Veseline” Hair, Tonic 
Barbers everywhere recommend end use it. Two sizes 
sheker-top botdes. This ts ¢ product of the Chesebroush» 

Coms'd., 17 State Street, New York, N.Y 
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This Advertisement appeared in Weekly "B” 





No Reader Votes—No Opinions 


No opinions were asked. No votes taken. Merely a 
tabulation of both editorial articles and advertise- 
ments actually seen in each of the four magazines. 
Much of the actual interrogation and tabulation was 
under the direct observation of representatives of the 
Association of National Advertisers. 

When the investigators had finished with their six 
separate studies, they found that on the basis of equal 
circulation units (say 1000 copies) the average page 
advertisement had been seen in LIBERTY by... 


* 73% more women and 32% more men 
than in magazine A 


° 33% more women and 15% more men 
than in magazine B 
® 153% more women and 85% more men 


than in magazine C 


Translate this into cost, and the facts are even more 
interesting. For LIBERTY'S page costs, following 
commodity prices, have dropped 35%. So every dol- 
lar the advertiser invested in LIBERTY got his page 
-dvertisement seen by: 


® 168% more women and 107% more men 
than in magazine’A 


® 77% more women and 54% more men 
than in magazine B 


® 188% more women and 109% more mea 
than in magazine C 


Liberty ... AMERICA’S Best Read Weekly 





Other space units are proportionately as effective, 
which means that regardless of space used, as much 
as a 367% variation in the power of your advertising 
lies in your space buyer’s hands! 


A Modern Publishing Formula 


We have long suspected this greater reader interest 
in LIBERTY. Now it is established. The reasons are 
clear to those who know LIBERTY and how it was 
scientifically planned to be a more effective advertis- 
ing medium: 

1, Its handy size is a factor. 

2. Advertising-next-to-complete-story (no run- 
overs) is a factor. 

3. 99% single copy circulation, bought only when 
wanted, is a factor. 

4. And 100% newsy, concise, dramatic editorial 
appeal, keyed to rapid-fire, post-war state of 
mind, by artists and writers.famous for that 
type of work, is a factor. 

Write for Gallup Report 
If you’re buying space on a bread-and-butter basis 
today, you’re interested in readers-per-ad as_a basis 
for your spending. Now, for the first time, such an 
analysis of the four mass weeklies can be offered. We 
will be glad to present a copy to executives of adver- 
tisers and adVertising agents. 

Address LIBERTY, 420 Lexington Ave., New 
York City. It will be delivered to you promptly by a 
LIBERTY representative capable of answering any 
questions you may ask, 


These are some Advertisers who are getting 
more for their money by using Liberty: 


AMERICAN SAFETY RAZOR 

AMERICAN TEL, & TEL, CO. 

AMERICAN TOBACCO CO. 

AXTON-FISHER TOBACCO CO. 

B. V. D. CO, 

BARBASOL CO. 

BAUER & BLACK 

BEECH-NUT PACKING CO. 

BORDEN CO, 

BRISTOL-MYERS CO. 

BROWN & WILLIAMSON 
TOBACCO CO, 

BUICK MOTOR CAR CO. 

CANADA DRY GINGER ALEC CO. 

CHESEBROUGH MPG. CO. 

CHEVROLET MOTOR CO. 

CHI, MIL., ST. P. & PAC. R. R. 

CHRYSLER MOTORS CORP. 

CLUETT-PEABODY & CO. 

COCA-COLA Co, 

COLUMBIA PICTURES CORP. 

COTY, INC. 

CROSLEY RADIO CORP. 

R. B. DAVIS CO. 

JOS. DIXON CRUCIBLE CO, 

ENCYCLOPAEDIA BRITANNICA 


BETHYL GASOLINE CORP. 
BX-LAX, INC. 
FLORIDA CITRUS EXCHANGE 
GENERAL ELECTRIC CO., 
PHOTOFLASH LAMPS 
GENERAL ELECTRIC CO., 
RADIOS 
GILLETTE SAFETY RAZOR CO. 
ALEXANDER HAMILTON INST. 
HEWES & POTTER 
HINZE AMBROSIA, INC. 
CHAS, B. HIRES CO, 
HOUBIGANT, INC. 
INDIAN REFINING CO. 
INTERNATIONAL MERCANTILE 
MARINE 
JANTZEN KNITTING MILLS 
JOHNSON & JOHNSON 
KELLOGG Co. 
KOLYNOS Co. 
KRESS & OWEN CO. 
LAMBERT PHARMACAL CO 
LARUS & BROS. CO. 
LEVER BROS. CO. 
LIGGETT & MYERS 
TOBACCO CO. 


MENNEN CO. 
PHILIP MORRIS & CO, 


" NORTHWESTERN YBAST CO, 


NORWICH PHARMACAL CO, 
OAKLAND MOTOR CAR CO. 
PARKER PEN CO. 
PEPSODENT Co. 

POMPEIAN CO., INC. 

RCA VICTOR CORP. 


R. J, REYNOLDS TOBACCO CO. 
SINGER SEWING MACHINE CO. 


A. G. SPALDING & BROS. 

STANCO, INC, 

A. STEIN & CO. 

TEXAS CO. 

VAPO CRESOLENE CO. 

VELDOWN COMPANY, INC. 

WANDER CO. 

G.WASHINGTON COFFEE 
REF CO. 

L. E. WATERMAN CO, 

R. L. WATKINS CO, 

WESTERN CLOCK CO. 

W. F. YOUNG CO. 

ZONITE PRODUCTS CORP. 
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